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A joint study between CIMB Singapore and Nanyang Technological University

Attitudes and Beliefs towards                           
Financial Independence

Proprietary 1

A survey of 1,013 Singapore residents aged 18 to 60 in 2026



Singapore’s Shifting Definition of Financial Independence

In Singapore, financial independence has long meant freedom from 
financial concerns. By 2026, the definition shifts — residents increasingly 
equate it with achieving a specific wealth milestone.
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Financial Ambition Rising on Two Fronts

1. Wealth goals are rising.  More Singapore residents now aspire to accumulate over S$1M, with 
56.3% setting this target - up from 52.3% last year. Opinions converge around S$1–2.5M as the 
“sweet spot” for financial independence, cited by 35.8%.

2. Timelines are accelerating. In 2025, financial independence in the 50s was the norm, with 36.4% 
identifying that decade as their target age; however, the 40s have now overtaken as the leading 
aspiration, with 29.9% identifying their 40s as the desired age for financial independence.
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Despite rising ambition, 78.0% of 
respondents believe financial 
independence is achievable.
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Rising Ambition, Yet Financial Independence Still Within Reach



A majority of 36.0% of Singapore residents expressed moderate confidence 
in managing their finances to achieve financial independence.
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Moderate Confidence in Financial Management



Many respondents consider financial independence achievable and are 
moderately confident in reaching it. Yet, 34.6% report frequent anxiety 
about their financial future.
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Financial Independence: Aspirational Yet Challenging



Primary obstacles remain: high cost of living, low income, and family responsibilities.

Compared with 2026, more respondents now cite secondary barriers: market volatility, 
lack of financial education, and shopping temptations.
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Persistent and Emerging Barriers to Financial Independence



Despite elevated financial goals, only 46.4% of respondents have begun 
planning for retirement. Progress is hindered by competing financial priorities, 
limited knowledge, and the perception of being too young.

Proprietary 8

Retirement Planning Lagging Behind Aspirations



Across generations, financial outlooks reveal differences in confidence and 
anxiety.

• Gen Z: Most anxious – 41.2% expressed frequent anxiety.

• Millennial: Most confident – 51.8% expressed strong confidence.

• Gen X: Middle ground – 38.3% reported frequent anxiety, 30.5% feel strongly confident.

Confidence vs. Anxiety by Generation



While everyone seeks freedom from financial concerns, each generation 
is driven by distinct priorities:
• Gen Z: Craves financial autonomy and control. 
• Millennial: Strives to attain a certain level of wealth.
• Gen X: Aspires to live debt-free.
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Drivers for Financial Independence across Generations
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The Sandwich Generation: Balancing Family and Finance

Supporting both children and parents, 64.4% of this generation aim for wealth exceeding S$1M.
• 9 in 10 already have a financial independence plan.
•  Over 60% are open to financial advice and see insurance as an investment tool.



Those who embrace financial guidance are far less anxious and twice as confident 

about achieving financial independence compared to those who do it alone.
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Achieving Financial Wellness with Advice



With financial planning, anxiety eases and confidence in achieving independence 
grows.
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Planning Amplifies Financial Confidence



Insurance is increasingly seen not just as protection, but as a pathway to financial 
independence. Today, 52.6% of Singapore residents share this view, up from 45.0% 
last year.
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Insurance as a Financial Empowerment Tool
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Disclaimer for “Attitudes and Beliefs towards Financial Independence Report 2026”
 
The report is intended for general information only and does not take into account the specific investment objectives, financial situation or particular needs of any person. CIMB 
Bank Berhad, Singapore Branch (“CIMB Bank”) shall not be liable for any loss or damage arising out of any person’s reliance on the information herein. You may wish to seek 
advice from a financial adviser before making a commitment to purchase any product. In the event that you choose not to seek advice from a financial adviser, you should 
consider whether the product in question is suitable for you.
 
The survey was conducted exclusively with participants recruited from an online consumer panel. As such, the findings may not be fully representative of the general population 
of Singapore. The sample may reflect biases inherent in online participation, including but not limited to greater representation of individuals with regular internet access and 
higher digital literacy. Consequently, caution should be exercised when generalizing the results to the broader Singaporean population, especially to those who may be less 
digital savvy. The findings of the survey are based on the assumption that participants' responses accurately reflect their genuine attitudes and perceptions.
 
The information has not been reviewed by the Monetary Authority of Singapore.
 
The information contained within this report is believed to be correct at the time of issue and does not purport to contain all the information that a prospective customer may 
require. Whilst CIMB Bank has taken all reasonable care to ensure that the information herein has been compiled from sources believed to be reliable and is not untrue or 
misleading at the time of report, CIMB Bank assumes no responsibility and makes no express or implied representations or warranties, of any kind, as to the accuracy or 
completeness of any such information and opinion contained in this report and this report does not purport to contain all the information that a reader or recipient may require. 
The projections, valuations and statistical analyses herein may be based on subjective assessments and assumptions and may use one of many methodologies that produce 
different results and to the extent that they are based on historical information, they should not be relied upon as an accurate prediction of future performance. Nothing in this 
report is intended to be, or should be construed as an invitation by CIMB Bank to purchase any product with CIMB Bank.
 
The information in this report is subject to change without notice by CIMB Bank. Neither CIMB Bank nor any of its affiliates, advisers or representatives are obliged to update any 
such information subsequent to the date hereof. Each person reading this report should carefully consider whether a product is suitable in light of their own circumstances, 
financial resources and objectives. CIMB Bank is not acting as an advisor or agent to any person to whom this report is directed in respect of its contents. You, the recipient of 
this report, must make your own independent assessment of the contents, and you should not treat such content as advice.
 
None of CIMB Bank, its affiliates or any of their directors, employees or representatives are to have any liability (including liability to any person by reason of negligence or 
negligent misstatement) whether pecuniary or not from any statement, opinion, information or matter (express or implied) arising out of, contained in or derived from or any 
omission from the report, except liability under statute that cannot be excluded. This report is not intended for distribution to any other person. The information in this report 
may not be reproduced in whole or in part without the prior written consent of CIMB Bank.
 
Information is correct as at 20 May 2026.
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CIMB is one of ASEAN’s leading banking groups and Malaysia’s second largest financial services provider, by assets. Listed on Bursa Malaysia via 

CIMB Group Holdings Berhad, it had a market capitalisation of approximately RM89.0 billion as at 31 December 2025. It offers consumer 

banking, commercial banking, wholesale banking, transaction banking, Islamic banking and asset management products and services. 

Headquartered in Kuala Lumpur, the Group is present across ASEAN in Malaysia, Indonesia, Singapore, Thailand, Cambodia, Vietnam and 

Philippines. Singapore is one of its key markets with approximately 1,000 employees serving clients across consumer, commercial, wholesale 

and transaction banking products and services.

Beyond ASEAN, the Group has market presence in China, Hong Kong and UK. CIMB has one of the most extensive retail branch networks in 

ASEAN with 576 branches and over 33,000 employees as at 31 December 2025. CIMB’s investment banking arm is one of the largest Asia 

Pacific-based investment banks, which together with its award-winning treasury & markets and corporate banking units comprise the Group’s 

leading wholesale banking franchise. CIMB is also the 91.45% shareholder of Bank CIMB Niaga in Indonesia, and 94.83% shareholder of CIMB 

Thai in Thailand.

Sustainability is a core pillar of CIMB’s Forward30 strategy and 2030 roadmap. The Group is guided by its Green, Social, Sustainable Impact 

Products and Services (“GSSIPS”) framework, an internal taxonomy designed to deliver impactful sustainable finance. Since launching its 

sustainable finance framework in 2021, CIMB has progressively raised its ambitions, increasing its initial RM30 billion target to RM100 billion for 

2021–2024. The Group now targets RM300 billion in sustainable finance by 2030, reinforcing its commitment to enabling a lower-carbon and 

more inclusive economy across the region.

About CIMB
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For more information, please contact: 

Ms. Charlene Quah
Brand, Communications & PR Lead,
CIMB Singapore
charlenepy.quah@cimb.com

Ms. June Yeo
PR & Corporate Communications Specialist,
CIMB Singapore
june.yeo@cimb.com
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